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Minutes of the 106th Annual General Meeting 
 Saturday 5 September 2020 at 14.00  
 
In the Chair and Chair of the Board of Directors: Cheryl Hunnisett (CH) 
Chief Executive and Interim Society Secretary: David Harrington (DH) 
Head of Finance: Justine Gibbs (JG) 
Directors who attended virtually: Stephen Swift (SS) (Vice Chair), Elaine Barclay (EB), Mel Barlow 
(MB), David Brown (DB), Stephen Guile (SG), Malcolm Oliver (MO), and Wendy Sudbury (WS) 
Management Team who attended virtually: Head of Product Rachel Ashburner (RA), Head of Sales, 
Marketing & Membership Michelle Laverick (ML), Head of People Kath Stephenson (KS) 
 
Welcome   
The Chair, Cheryl Hunnisett (CH) gave a warm welcome to the 106th Annual General Meeting 
(AGM) of HF Holidays, the first ever virtual meeting. The Society’s March 2020 AGM was cancelled 
due to Covid-19, and the re-scheduled meeting was delivered online to protect the Members, 
employees, Directors, President and Vice Presidents. UK government legislation relating to on-line 
general meetings and AGMs applied also to cooperative societies and temporarily overruled the 
mode and style of meetings. Furthermore, to protect those involved in the delivery of the AGM, 
some contributions for the meeting were pre-recorded. CH confirmed that David Harrington (DH), 
CEO and Interim Society Secretary, Justine Gibbs (JG), Head of Finance and Emma Laycock (EL), 
Head of Advice at Cooperatives UK were all at the meeting, or a phone call away.  
 
It was confirmed that almost 600 members had registered, and 511 attended the on-line meeting. 
CH introduced the Directors of HF Holidays and the members of the Management Team who were 
attending. Apologies were received from Director, Ben Reid. 
 
Questions were encouraged from members. CH stated that as many as possible would be 
answered during the AGM, but all questions received would be addressed and answers published 
on the website. A recording of the full meeting would also be available via 
www.hfholidays.co.uk/agm.  
 
Given the impact of the Covid-19 pandemic, DH provided an update on the Society’s activity over 
the last 6 months during which HF Holidays had ceased to trade for a period of time; the first time in 
our 100+ year history.  
 
Question from member 
Firstly, thank you to all at HF and it is heartening to see you are now emerging from the crisis. We 
clearly will be living a new world where viruses like Covid will become a part of life. Are the board 
considering enhancing the accommodation with chalets ...especially as you have grounds? This 
means you can continue to potentially function in any future outbreak.  
 
Response 
Thank you for your feedback. Obviously, where capital is available, this is something we would 
consider. For now, expenditure is having to be closely monitored. Our social dining model at HF is 
one of the key aspects of our holidays and our management team have the challenge of 
balancing bedroom numbers with dining and lounge space, so more bedrooms mean more dining 
spaces. This in itself is a challenge in the Covid environment. Our estate manager is looking at 
opportunities across the estate to introduce further accommodation, which includes garden 
accommodation. The challenge for us at the moment, of course, is finding the financial resources 
to fund the necessary investments. 
 
Question from member 
Shouldn’t you be asking members to invest more in the Society? 
 
 
 

http://www.hfholidays.co.uk/agm
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Response 
We have been very grateful to members who have increased their membership or joined as a 
member in the last six months. It shows real confidence in the Society. Yes, we will be going out to 
members for further investment, but there is some work to do first. We want to establish our 
operational financial position, as we would prefer that members’ investments are used to support 
the growth of the business. We are also looking at different ways that members might be able to 
invest in the Society, this needs to be stress-tested before we launch. Feel free to increase your 
investment at any time.  
 
Motion 1: Confirmation of the Minutes of the Annual General Meeting held on 30 March 2019 
CH confirmed that the minutes of the last AGM held on the 30 March 2019 were sent with the AGM 
notice and had been available on the Society’s website since February 2020. Members were asked 
to confirm they were factual. The minutes were agreed by the members.     
 
Motion 1 received 345 votes (287 in favour and 58 abstentions). The motion was carried.  
 
Motion 2: To receive the Annual Report & Accounts and Auditors’ Report for the year ended 31 
October 2019  
CH introduced Motion 2 and called upon the CEO, DH to present to the meeting. A summary of his 
presentation is as follows: 
  
Financial Headlines  
DH reminded members that the 2018-19 financial year was the best year in 22 years, possibly the 
second best in the Society’s history, with an operating surplus of £776k, compared to £452k in 2018, 
70% up year on year. Turnover was up 3% to £32.4 million and expenditure up 2%. The results 
demonstrated considerable hard work and efficiency, whilst benefiting from positive actions taken 
in previous years.   
 
The Society’s property on Arran and some land around the house at Derwent Bank had been sold 
in the financial year, which reflects the surplus on disposal of £357k. Bequests, which also include 
some donations, totalled £39k. DH thanked those members who left some of their estate to the 
Society. 
 
The overall retained surplus was £452k compared with £443k in 2018, a difference of £9k year on 
year.  
 
DH highlighted two important points. All mortgages had been paid off in the year, which helped 
the Society stabilise its finances once the pandemic hit, as HF Holidays entered lockdown debt 
free. During the 2018-19 financial year the Society did not use its overdraft facility, 
which demonstrated sound financial management in a period of growth.   
 
Central overheads were in line with expectations. Salaries increased due to inflation, 
CEO handover, and additional recruitment of new personnel across the Society, especially in IT and 
Human Resources (HR). The IT and HR work had benefited the Society in lockdown, as employees 
were able to be set up quickly for remote working with phones diverted. The cost of this work is 
reported within the capital items.  
 
Professional fees had increased due to legal opinion sought on corporation tax and costs for the 
Derwent Bank building project.  
 
The additional £50k increase for the AGM and Annual report was mainly due to 
printing costs, mailing and the cost of a London AGM.  
 
DH pointed to the Society’s strong asset base, which will help HF Holidays come out of this crisis, as 
the houses can be used as security for a loan and extended overdraft.  
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Corporation Tax 
Historically the Society has not paid Corporation Tax, as it was deemed that it provided services to 
Members. Rising profits and the fact that around half the holidays are sold to non-members resulted 
in the Board of Directors questioning their reliance on this precedent and recognising that the 
Society’s increasing success could draw the attention of HMRC. Specialist legal counsel was sought.  
They strongly advised that HF Holidays fell within the Corporation Tax regime and that it was better 
to make a voluntary submission to HMRC. HMRC agreed to go back only 5 years. Note 11 of the 
Accounts shows a figure not only for 2018-9 but also for previous years. Other recommendations 
received have been incorporated within the proposed new Rules.  
 
Staff disclosures 
The annual report and accounts illustrate, for the first time, a more detailed breakdown of staff 
salaries in Note 21, to include Chief Executive pay. The Society plans to continue to modernise and 
reflect changes to best practice in the way it presents its accounts.  
 
Gender pay gap 
The Society reports its Gender Pay Gap report annual, this year’s report shows that there has been 
a positive swing of 12.49% in our mean gender pay gap, which now means that when comparing 
the mean hourly rate, women now earn 104.73p for every £1 that men earn.  This is reflective of 
54.29% of women being paid in the higher pay quartile.  

Question from member 
What approach is HF taking with regard to the reduction in VAT applicable to hospitality? Have you 
subscribed to the VAT reduction on the sale of alcohol? 
 
Response 
This is still an area we are investigating, as VAT is complex. We are part of a scheme called TOMS 
(Tour Operator Margin Scheme). VAT reduction is one of the government schemes to support 
hospitality organisations during this difficult period and is one of the areas we should benefit from to 
help our finances going forward.  
 
Question from member  
The 2018-19 financial results were the third year in succession that financial results and surplus had 
improved. Well done! If/when trading conditions return to normal, will the Board re-commit to the 
5% surplus target AND to use such surpluses to increase cash at bank to improve future resilience? 
  
Response 
We are delighted with the financial results. This year and probably next year will have an impact 
post Covid. The 5% surplus is a target HF Holidays tries to work to, particularly with regards to the UK 
houses – and it is felt that this will continue. In a post Covid world, the Society will certainly look at 
cash and reserves going forward. Now we are moving to a more stable position within the society 
we will look at our financial strategy. Targets for operating surplus and cash reserves will all form part 
of this wider conversation.  
 
Question from member 
Should it not be the auditors’ responsibility to have pointed out the corporation tax position? What 
action, if any, has been taken against the auditors? 
 
Response 
For many years HF Holidays has not made a surplus (profit) and so the need to understand where 
we sat with regard to corporation tax was not a discussion point. However, with the last few years 
showing success, it was felt by the Board and Management that counsel’s opinion was needed. As 
such it was sought and confirmed that we do fall within Corporation tax regime. No action has been 
or will be taken against our auditors. 
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Key projects for 2018-19 
CH highlighted that, in the 2018-19 financial year, the Society had three areas where the HF Board 
and Management Team worked together to deliver key outcomes. These related to Estate, Strategy 
and Governance. 
 

1. Estate 
DH provided a summary of improvements to the Estate, highlighting the Society’s balance sheet 
assets, worth over £21m, including the 14 Society-owned country houses. The first project took place 
at Newfield Hall: a complete refurbishment of all the bedrooms and public rooms. The work was 
completed on time and to budget. The second major project was at Derwent Bank where the 
chalets were replaced with a two-storey building, new manager’s and leaders’ accommodation 
was built, and the conservatory was replaced with a new modern orangery. Some land at Derwent 
Bank was sold to help fund this work. These changes have significantly improved the public spaces 
at Derwent Bank, as reflected in guest feedback, which had been extremely positive for both 
projects. 
 

2. Strategy 
Five years ago, the Society launched the 2020 strategy with 20 goals. During the 2018-19 financial 
year the Board and Management Team worked collaboratively to review and update that strategy. 
A comprehensive review of the 2020 goals took place including what had worked well and what 
had not worked well. Steve Swift (SS) gave a pre-recorded presentation during the meeting 
launching the 2023 strategy to the membership, using the new ‘strategy wheel’ graphic to explain 
the key elements, as follows:  
 
Our Mission: This is unchanged and is included in the outer ring of the strategy wheel. To provide 
shared holiday experiences, which inspire friendship, fun and an active enjoyment of the great 
outdoors. The strategy emphasises the importance of the Society’s guests and the statement, “our 
guests at our heart” informs everything we do.  
 
Our Aim, Building our Tomorrow: The reasons for this are:  
• Building - Reinforces that this is a strategy for growth and builds on the significant progress made 
by the previous 2020 strategy  
• Our - Emphasises that this strategy is collaborative and a team effort  
• Tomorrow - Reinforces the HF Holidays’ vision that our “tomorrow” is as an independent self-
sustaining society, with a growing engaged membership. The successful delivery of the strategy will 
secure this vision. 
 
Three Strategic Priorities: Product, Performance and People, each supported by three goals, making 
nine goals in total 
 
Nine Goals: Importantly these can all be prefixed by the words “WE WILL” which ensures each goal 
is action oriented. They are: 
 
Product:  
• Enhance the holiday experience  
• Drive abroad growth  
• Develop our next generation  
 
Performance  
• Introduce smarter processes  
• Improve profitability  
• Protect and grow our assets  
 
People  
• Deliver co-operative excellence  
• Provide an inspiring place to work  
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• Drive sustainability  
 
Despite all the “here and now” issues the Society has had to deal with, due to COVID-19, the Board 
and Management Team recently agreed that the Strategy was still relevant. The Strategy Wheel 
and the focus given by the 9 goals remain unchanged. Having the Strategy to guide and refer to is 
vital as it will avoid distraction and provide direction.  
 
Question from member 
Have these separate strategic objectives been translated into measurable, achievable, and timed 
objectives? 
 
Response 
The Society’s new strategy was launched to all employees at the Company Conference at the 
beginning of 2020. However, following the events of the last six months, short-term priorities have 
changed, and the Board, CEO and Senior Management Team are currently reviewing which 
objectives could be pushed forward, whilst also reviewing all the measurable and timed goals. The 
next AGM, in 2021, will report back to members on the progress made.  
 
Question from member 
What progress has HF made towards providing at least one charging space and at least one 3-pin 
13-amp and/or Type 2 charge point for battery electric vehicles at each UK house? I have 
managed to arrange in advance to get a charge at Brecon, Dovedale, and Malham within the 
past year, on an ad-hoc basis.  
 
Response 
We know that a few members have continued to ask the Society about electric charge points at 
houses. An outside 13-amp charge point could be a short-term solution and, following a review, we 
plan to consider this cost for a few sites in 2022 – where we can trial use. Other matters also need to 
be considered, such as where the charge points are sited etc. We will also explore what grants are 
available – to date we have not found any generous schemes.  
 
Question from member 
Solo holidays seem to have reduced. Is that correct and why please? Are there any plans for more 
holidays for solo travellers? 
 
Response 
As we planned our 2021 programme very quickly, due to the pandemic, we are still making 
amendments. There will be more solos holidays added as we review sales and demand, including 
overseas.  
 

3. Governance 
The Governance of the Society had a lot of focus during the 2018-2019 financial year. The biggest 
project was a review of the Society’s Rules. Support was enlisted from the Cooperatives UK’s Head 
of Advice, in addition to external counsel, to ensure the right controls and processes would be in 
place to take the Society forward. The revised Rules reflect best practice for cooperatives and 
updated Society governance practice.  The Financial Conduct Authority had already reviewed the 
proposed Rules positively. A motion for members to adopt the new Rules had originally been 
scheduled for the cancelled March 2020 AGM & SGM. This item was also originally on today’s 
agenda as Motion 5; however, it has been withdrawn from today’s agenda to allow more time for 
members to debate and understand the Rule changes.  
 
In the financial year 2018-19, EL was HF’s interim Society Secretary as well as Cooperatives UK’s Head 
of Advice. EL addressed the key changes to the Rules via a pre-recorded presentation. The changes 
fall into three broad categories: 
 

• Major changes – to ensure the Society is compliant with FCA registration guidance, payment 
of interest on share capital is to be treated as a cost of capital and not a distribution of 
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surplus. Following FCA guidance, the interest rate is to be determined by the Board in 
advance of the period for which it is intended to be paid. 

• Terms of office – this Rule is proposed to reduce the term that a Director can serve on the 
Board to a maximum of 12 years; to permit two consecutive terms on the Board (subject to 
re-election by the Membership); and to introduce transitional arrangements. The new Rule 
includes clarification of the requirements for election of Directors and the removal of some 
administrative detail. 

• The Rule amendments also include changes to the way that the Society communicates with 
its Members and to permit the use of electronic communications where Members have 
specifically opted in to receive Society communications electronically. This is in response to 
concerns raised by Members about the use of resources, both environmental and financial. 

 
EL confirmed that the Board remains fully committed to the proposed changes. CH advised that 
the date of the SGM would be announced shortly and recommended members attend to give the 
Society the support and endorsement needed to operate legally and effectively. 
 
Trading and performance 
DH reported that 2018-19 had been a strong year financially, with strong sales.  UK holiday sales had 
increased for the fifth year in a row. Guided Walking bookings improved by 2% and self-guided by 
5%. The new Gentle Walking holidays, which had been launched at a few houses, also proved very 
popular. 
 
UK Peak Holiday Occupancy  
Occupancy of the Society’s country house hotels was almost 90% in peak season, with many houses 
full every week in the summer. Future growth would come through developing extra rooms across 
the estate and extending the season at our houses.  
 
Overseas sales were down slightly, possibly due to Brexit concerns amongst guests. Revenue was 
up year on year, as was contribution, supported by a focus on improving contract terms and 
managing trip fill.  Worldwide sales were flat although long haul guided walking holidays remain an 
opportunity for the Society.  A review of price, departure dates, duration, and the destinations 
visited is required. Long haul is a crowded market, but the Society has a unique offering that 
competitors cannot match.  
 
Value for Money  
DH reported that levels of guest satisfaction continued to improve. One of the most important 
measures is value for money. In the UK guests’ scores for this increased by 4% and in Europe they 
increased by 3%. Offering holidays at the right price with great service levels and highly rated overall 
guest experience is critical for the Society’s future success.  
 
DH was proud to report that in the year HF Holidays won prestigious awards including Which? 
Recommended Escorted Tour Provider, Silver Travel Advisor Best Activity Operator, Staycation 
Family Friendly Venue of the Year, and Best Company from the Association of Women Travel 
Executives. The Society was also awarded the FEEFO Gold Trusted Award.   
 
People  
People are very much at the heart of HF Holidays, with 430 employees across our houses and offices 
and over 800 volunteer Leaders. In 2018-19 the Society’s Values gave focus to how our teams work 
together. Continuously developing the values culture is key and there are many initiatives to support 
it, including a monthly Extra Mile Award, where colleagues nominate their co-workers to recognise 
special and exceptional performance. Last year’s overall winner was Martyn Smith who was a 
Volunteer Walking Leader Coordinator. 
 
As we all know, our Leaders are key at the front line. In 2018-19 all Leaders were surveyed, and 
the feedback led to revising certain aspects of their benefits. 
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In hospitality, a new role was created for a Food and Beverage Manager in late 2019. This role has 
helped the Society manage costs, waste, quality, nutrition, and consistency in our food offering.  
 
DH reported ongoing concerns with regards to recruitment in a “post-Brexit” world and we are 
watching the situation carefully.  
 
Work commenced on a new reservations system aimed at reducing employee workloads 
and improving data sharing. The online booking journey for guests and for HF administration will be 
improved. The system is due to be rolled out from 2021.   
 
Membership 
CH reported that Membership continued to strengthen. The Society had 41,513 members - an 
increase of 1,383 in the year. Members’ share capital stood at £11.3m, an increase of £1.25m on 
the previous year. The growth in capital and in number of members showed the engagement and 
the vibrancy in the Society.  
 
Members were asked to vote on Motion 2. To receive the Annual Report, Accounts & Auditors 
Report for the year ended 31 October 2019. 
 
Motion 2 received 361 votes (342 in favour and 19 abstentions). The motion was carried.  
 
Motion 3: To confirm the appointment of White Hart Associates as Auditors, until the conclusion of 
the next Annual General Meeting.  The appointment of White Hart Associates took place in March 
2020 as per the rules. 
CH introduced Motion 3 and called upon Ben Reid (BR), Director and Chair of the Audit and Risk 
Committee for the financial year 2018-19, to present to the meeting. A summary of his presentation 
is as follows: 
 

• The mandate was to improve internal control within the Society through the establishment of 
an Audit and Risk Committee. 

• One of the first tasks the Committee undertook was to review the position of the external 
auditors. This had involved a review of the auditing marketplace, with help and guidance 
from Cooperatives UK. Three potential firms were selected and interviewed. The panel were 
unanimous in their recommendation to appoint White Hart Associates (WHA) as the Society’s 
auditor, which was endorsed by the Board and would have been put to the AGM in March 
2020. 

• As a consequence of the pandemic, the Society were in a position where the current 
auditors’ term of office was due to finish, and the AGM had been postponed. So, the Board 
had to use Emergency Powers to appoint WHA. BR reported that the decision to appoint 
had been of enormous value, given what the Society had faced in the last few months as a 
result of Covid-19. The Society and WHA had worked together tirelessly to support the 
organisation and raise the necessary capital to continue in business 

• The decision to appoint must be ratified by the membership. 
 
Members were asked to vote on Motion 3: To appoint White Hart Associates (London) Limited as 
Auditors until the conclusion of the next Annual General Meeting. The appointment of White Hart 
Associates took place in March 2020.  Motion 3 was approved by the members. 
  
Motion 3 received 376 votes (357 for, 2 against and 17 abstentions). The motion was carried.  
 
Motion 4: To approve the payment of interest on Share Capital at a rate of 1.5% in accordance with 
Rule 25.1 of the Society.  
CH introduced Motion 4 and explained how the Directors had come to recommend the share 
interest of 1.5%. The rate of 1.5% related entirely to the year 2018-19 and was based on external rate 
comparison and the Society’s profitability. CH encouraged the Members to accept the 
recommendation. 
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The motion to pay interest at the rate of 1.5% was approved by the members.  Motion 4 received 
380 votes (353 in favour, 14 against and 13 abstentions). The motion was carried.  
 
The election of the President and Vice Presidents   
CH confirmed that Helen Boaden would continue as President of HF Holidays until the Society’s next 
AGM. CH also announced the re-appointment of Vice Presidents David Gray, Harry Wroe, Keith 
White, Joyce Hilton, and Angela Brassey, all of whom had accepted the invitation to be nominated 
for the ensuing year. Bob Gomersall, who had previously been a Director and Chair of HF Holidays, 
and was a long-term supporter of HF Holidays, had accepted the invitation to become a Vice 
President. CH reported the recent passing of John Cass, a Vice President and former Leader who 
was an advocate of HF Holidays.  
  
Announcement of successful candidates declared elected to the Board of Directors   
CH announced that this year there had been 12 candidates for the three vacancies available to 
the Board of Directors for the coming year. 3,882 members voted in the election. The results are on 
the website www.hfholidays.co.uk/agm. There was only a small difference in the number of votes 
received for 3rd and 4th place, which triggered a recount in accordance with the standard process 
of the Society’s external scrutineer. The election was confirmed as accurate.  
 
Linda Haydon received 1,657 votes 
Steven Bishop received 1,616 votes 
Mark Hoffman received 1,513 votes 
Anne Carter received 1,506 votes 
Stephen Campbell received 1,042 votes 
Bel Myers received 1,019 votes 
Merrenna French received 814 votes 
Mike Baker received 618 votes 
Steven Booth received 609 votes 
Christopher Orlik received 378 votes 
Paul Myers received 188 votes 
Clive Insley received 169 votes 
 
CH announced that, due to the exceptional circumstances created by the Covid-19 crisis, and 
following advice from Cooperatives UK, the newly elected candidates, Linda Haydon, Steve Bishop 
and Mark Hoffman, would take up their places on the Board after the 2020 AGM.  
 
A resolution of thanks  
On the 28 March 2020 Robert Ainsworth, Robert Locke and Brian Tilley reached the end of their four-
year term on the Board. On behalf of the Board, employees, Members and Leaders, CH thanked 
the retiring Directors for their contribution of time and energy in helping the Society keep a good 
balance between prudence and expansion.  
 
CH also confirmed that the Society had started the financial year with a CEO vacancy. During this 
time DH, who was Head of Commercial with 35 years’ experience took over the day-to-day running 
of the Society, while the Board started the search for a new CEO. At the time DH had chosen not 
to apply for the role, believing that HF Holidays would benefit from new blood. The Board appointed 
Joe Lynch in January 2019, after a rigorous recruitment and interview process. Unfortunately, the 
appointment did not work out and Joe left the Society in May 2019. DH stepped in as Interim CEO. 
During this time DH strengthened the senior team, to bring outside perspectives to the business. The 
Board have since confirmed DH’s permanent appointment as CEO and are delighted that he has 
accepted, particularly during this very difficult period.  
 
Time and place of next Annual General Meeting  
The date of the next AGM was announced: 10th April 202, subject to government guidance on 
social distancing at that time.  
 

http://www.hfholidays.co.uk/agm
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CH thanked the audience for their time and for their commitment to the Society. Lastly, she 
confirmed that that the AGM business had been completed and declared the meeting closed.    
 
Appendix 
DH provided a brief update on the future of the Society following the Covid-19 crisis and the hopes 
of heading towards a new normal. He did not expect the Society to return fully to normal until a 
vaccine is available.    
 
Managing cash and stabilising the Society’s finances will be key going forward. Expenditure will be 
closely monitored. It is hoped that house refurbishments will restart given time and we expect that 
all houses will open in 2021. The Society is currently operating UK holidays at 75% of capacity and 
this continues to be reviewed on a house by house basis. DH hopes that the Society will be able to 
operate closer to 100% next year. However, the safety of employees and guests will remain 
paramount. The majority of holidays were not using transport and the Society would continue to 
monitor this and would look to restart using coaches in a phased and safe way. Walks from the 
houses have proved successful and will continue, supporting the drive for environmental 
sustainability.   
 
Overseas holiday will restart once it was safe to do so and following FCO advice.  
 
The disruption from Covid-19 was expected to continue into 2021. At the time of this AGM over 3,000 
guests were holding refund credit notes. DH encouraged members to use their refund credit notes 
by booking for 2021. Advance sales were strong and would impact the usual marketing plans.  
 
Staycations were expected to remain popular for 2021 and we will extend the season and keep 
houses open where there is demand. HF Holidays is well-balanced, having operations in the UK and 
Abroad, giving the Society the opportunity to operate and develop, even when one area is out of 
favour or unavailable. Owning our country houses has given us great flexibility and control in 
managing the Society’s guest offering successfully to operate under Covid-19 restrictions. 
 
DH confirmed the intention to purchase Peveril of the Peak, where the Society has an option to buy 
at a fixed price with first refusal.  
 
The previous 5-year Strategy, the 2020 Goals, had  helped guide and give the business focus, and 
DH was confident that the Society’s new Strategy for Growth would enable HF Holidays to move 
forward over the next few years, despite the  lasting effects of Covid-19.  
 
Question from member 
A member asked about diversity and DH confirmed that this is a key area that would receive 
attention across the Society.  People is one of the 3 key areas of the Strategy.  
 


